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Jeknapauumn KayecrtBa

* 140 cTaTUCTUYECKMX NPOAYKTOB AOKYMEHTUPYIOTCA B COOTBETCTBMU C EBponenckom
AeKnapaumen Kavyectsa no 17 ctatuctmyeckum obnacram,
http://www.armstat.am/en/?nid=545

v/ B geknapaumm o KauecTse OnmncbiBaeTca HoOpmaTuBHanA 6a3a, uenb  MeTo010rMa CTaTUCTUKM,
ee pacnpocTpaHeHue u gpyras BaxkHasa MHGopmMaLus Ana Nosib3oBaTeNen CTaTUCTUKN.
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MeTagaHHbIe U CTPYKTYPbl OTYETHOCTU O KayecTsBe

Euro SDMX Metadata Q sdmx
St ru ctu re ( ESMS) Statistical Data and Metadata eXchange

e CTaHAAPT OTYETHOCTU O
KauecTBe, OPUEHTUPOBAHHbIN
Ha nonb3oBaTens

SDMX 2.1 standard in xml format:
Metadata Structure Definition

(MSD) and metadata (Data) for
each product

ESS Standard Quality Report

Structure (ESQRS)

* Mogynn gna SIMS B ctaHgapTax ESMS u
ESQRS

* Paspgen «MeTagaHHbIE»
(https://www.armstat.am/en/?nid=828)
Moapasgen «CnpaBovHble MeTagaHHbIe»

o (https://www.armstat.am/en/?nid=836)
*  TpPeHWHIM AnA oTpacneBbix nogpasaeneHui

e CTaHAAPT OTYETHOCTU O
KauecTBe, OPUEHTUPOBAHHbIN
Ha npou3BogUTens

140 npoayKTOB CrpynnuUpoOBaHbl
no 25 ctaTUMCTUYeCcKMm obnactam
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* 140 cTaTUCTMYECKUX NPOAYKTOB |

Quality Management / Metadata Management

AOKYMEHTUPYIOTCA B COOTBETCTBUM C
GSBPM, 13 koTopbix 115 o6beanHeHbI B

21, Preparation and
development of

3, Build necessary

32 rpynnol
(http://armstat.am/ru/?nid=373)

* 140 npoayKTOB, 33J0KYMEHTUPOBAHHbIX
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far data collection

4.2 Preparation of data
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5.2 Contral, editingand
data correction

6.2 Quality cantrol
results
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published
disseminated products

8.2 Conduct evaluation

MHCTPYMEHT «baccerH» (amnarpammbi)

1.3 Establish output

2.3 Devalopmant of
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4.3 Primary data

5.3 Imputation and

.3 Detailed 2nalysis

7.3 Promota

H objective, analysis and | | methodology for data and interpretation of dissemination 8.3 Agree action plan
N [ ' l r ' | ? d :3 3 ) ! waorkflaws collection weightenin
( htt p '//a r Stat . a /r u/ . n I 7 testing possiblities processing E E data publishing products
4.4 Qvertaking data
3 A Testinginstruments i E i 5 5
) from administrative 5.4 Production of 6.4 Pratection of 7.4 Manage user
— S —_— for data collection and ) ) )
E e‘;"""’ HEnSHO: PHase L Snecry: data processing and other secandary derived variables confidentizl data support
needs
Sub-process 1.1 Identify needs . SOurces
Study of user needs Registration of main Comparison of
; indicators time series
R bl > 2 - - -
il it 3.5 Test statistical 4.5 Entering ofdata 5.5 Calculatingthe
Transport and Communications Unit ‘ business process collection ageregate
Statistical Information Dissemination Unit " ! © § Calculation offinal
Inclusion of new Description of the Implementation data files
indicators or reduction 50Cio-economic of analysis
if necessary > situation of the — Needs -
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GAMSO

Di SA

J
e [lpoBeaeH NUAOTHbIN TECT A KaPTUPOBaHUA opraHu3aumMm ApmcraTa B
cooTBeTcTBuM ¢ GAMSO
. Generic Activity Model for Statistical Organisations (GAMSQ)
Stategy and leadership Version 1.2, January 2019
Defn vion Govern and ead Mg strateiccollboraion and coperation
B ——
Activity Types of activity Description of the activity to be carried out
n 1. Strategy and 1.1. Define Vision | These activities are the high-level strategic activities that enable the Statistical
Capablllty development corporate support Leadership 1.2. Govern and Committee (Armstat) to deliver the products and services needed by governments
Il“e;’d“ . and communities nationally and internationally.
S‘tri‘:t-a;ia:e The activities influence, shape and drive future directions and investments through
o horat the development and consideration of high-level strategies to develop organisational
' || Tarsgorof | | | Megebuses y Ve Ve Collaboration and bilities and the statistical product and ssrvice portfol
Plnciabity | Develocapadity | Monitorcapaity ) Nanage sttt N Manage ~(Managedta Nenagehuran . Cooperation capabilities and the statistical product and service portiolio.
: : ; apadlty performance and Manage qualty | informtionand (Ve inenes Mangge T | buidingsand
nproemens proemens mprovenens impmvements \egislatiun melhadolgy kﬂOW'EdKE ansimers suppllers TEsources thSIG' e 1.1. Define Vision | These activities ensure that Armstat understands the environment in which it
operates and the emerging issues it is confronted with, so that it is clear where it can
provide independent, evidence-based information, as well as statistical standards and
infrastructure, for use by governments and the broader community.
p— Based on this, Armstat determines its high-level goals and directions, including the
values which will guide it, so Armstat sets its statistical programmes accordingly. This
Production also includes communicating the mission, values and expectations internally and
externally, to lead and inspire staff and to increase government and community trust
and confidence in Armstat and in official statistics in general.
These include
wwwlﬂusimmw
¢ Understand national and international directions and factors
¢ Determine vision, mission and strategic goals
¢ Determine organisational value proposition
¢ Determine and communicate values and expectations
[ ]

CekTopHbIN 0630p BHeapeHna GAMSO, npoBeaeHHbIN skcnepTamu ESK OOH,
Ntanun v Benrpuu, 18—20 oktabpa 2022 T. (https://www.armstat.am/file/doc/99533528.pdf)
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Strategy and leadership

Ownarpamma, o6veauHaiowana GAMSO u GSBPM
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